PPC STRATEGIES CHECKLIST

1. Conduct Reyword research to identity the most
relevant and proftitable keywords

O Use Google Keyword Planner or other keyword research tools to identify relevant
keywords.

O Analyze the competition to determine which keywords are most profitable.

O Create a list of keywords and categorize them by relevance and profitability.

2. Create well-designhed and compelling ad copy and
landing pages

O Focus on creating attention-grabbing headlines and descriptions.
O Use high-quality images and videos to make your ads more engaging.

O Use clear and concise language to communicate your message and call to action.

3. Set clear and achievable campaign goals and RPIs

O Determine your target audience and set goals that align with their needs.

O Choose KPIs that are relevant to your campaign goals, such as conversion rates, click-
through rates, and cost per acquisition.

O Set realistic goals that are achievable within your budget and timeline.

4. Target specitic demographics, locations, and
devices

O Use audience targeting to narrow down your audience based on demographics and
interests.

O Use geotargeting to show your ads to people in specific locations.

O Optimize your campaigns for different devices, such as mobile and desktop.
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PPC STRATEGIES CHECKLIST

5. Use A/B testing to optimize ad copy, images, and
landing pages

O Create different versions of your ads and landing pages to test which performs better.

O Test different elements, such as headlines, descriptions, images, and calls to action.

O Analyze the results and use the data to optimize your campaigns.

6. Continuously monitor and adjust Reyword bids
O Monitor your campaigns regularly to see how they are performing.
O Adjust your keyword bids based on the performance of your ads and your budget.

O Use automated bidding tools to help you optimize your campaigns.

7. Utilize negative Reywords to avoid irrelevant or
unwanted clicks

O Identify negative keywords that are not relevant to your ads.
O Use negative keyword lists to exclude these keywords from your campaigns.

O Regularly review and update your negative keyword lists.

8. Regularly analyze and measure the performance ot
your campaigns

O Use analytics tools to measure the performance of your campaigns.
O Analyze data such as click-through rates, conversion rates, and cost per acquisition.

O Use the data to optimize your campaigns and improve their performance.
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PPC STRATEGIES CHECKLIST

9. Stay up to date with the latest PPC advertising
trends and best practices

O Read industry blogs and attend webinars to stay up to date with the latest trends.
O Follow industry experts and join online communities to learn from their experiences.

O Continuously experiment with new PPC strategies and tactics to stay ahead of the
curve.

10. Test and explore new plattorms and advertising
channels

O Research new platforms and advertising channels that may be relevant to your target
audience.

O Experiment with new channels, such as social media advertising and display
advertising.

O Measure the results and adjust your strategy accordingly.
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